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City of New York @ @nycgov - 9/5/21
@ Listen to the Rabbis: All New Yorkers can

trust the COVID vaccines to keep you
healthy. Don’t wait any longer to get your

shot. They’re the key to a safe and sweet
new year.

24 4K views - From Mayor Bill de Blasio
Q 7 T 10 Q 39 Ty

£ Mayor Bill de Blasio @ @NYCMay... - 1d
B It was our city’s darkest hour. It was also a
=A% moment when the strength, spirit and
resolve of New Yorkers inspired the world.
Join us at the @Sept11Memorial to honor all
those we lost on #Septemberil &, 2001.

Q) 49 11 141 Q) a1 Y0r

City of New York @ @nycgov - 9/4/21
NEW LOCATIONS!

Recovery Service Centers will be open
for any New Yorker who needs help. No one
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Source*: https://www.statista.com/statistics/272014/global-social-networks-ranked-by-number-of-users

Source**: https://www.statista.com/statistics/242606/number-of-active-twitter-users-in-selected-countries 5
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Ceon Violetta is in Kyoto, Japan. e i \\_;Ey (j: 9\\\/ I\\\/ .

42, Oct 3, 2020 - Instagram - Q

Fall vibes.

#Ceonyioletta #beaqtiful #fashiorj #material #natural | ® Ki ng Of S Ocial M ed ia é_’_ g 1’) ﬂ %) 0
#premium #luxuarylifestyle #genic_mag #fas... See More
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Source*: https://www.statista.com/statistics/272014/global-social-networks-ranked-by-number-of-users
Source™**: https://www.statista.com/statistics/268136/top-15-countries-based-on-number-of-facebook-users
Source***: https://napoleoncat.com/stats/facebook-users-in-japan/2021/03/ 6
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& Q Fuko Chubachi <

Fuko Chubachi

Founder at Hachikin Creative
Hachikin Creative

500+ connections

G

About /

Born in Tokyo, Japan, Fusako “Fuko” Chubachi moved to
New York City at the age of 24 to fast become a prolific art
director with award winning projects for top artist...see more

Featured V4
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Source*: https://kinsta.com/blog/linkedin-statistics
Source**: https://www.apollotechnical.com/linkedin-users-by-country 7
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Q Fuko Chubachi

Q Search your Pins

All Pins

57 Pins 1mo

Wine Glasses
7 Pins 32m

Kitchen Decor
5 Pins now

Town House Design
12 Pins 1mo
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Source*: https://www.statista.com/statistics/272014/global-social-networks-ranked-by-number-of-users
Source™™: https://www.statista.com/statistics/328106/pinterest-penetration-markets
Source***: https://www.humblebunny.com/japans-top-social-media-networks 8
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4 tableware

Shop  Profiles

Profiles you might love

Dark Turquoise with Gold Inlay...
. MDRHN Home

Royal Green Tablewars
decorrdos

Vivian Dinnerware Set - B-inc...

Homepiistic

URBAN DUTFITTERS

Hallgwien Party Table Setung
. Promoted by
Party City

Profies you might bove

Satsuki Shlhuya Royal Green Tableware
1.2m followers decorridor

Follow

Hordic Style Tableware

Kitehen Tableware European...
TourCoryHome

Raypom

-t

— i
-
-

-

Kifchen Sets { J
/ O oo Satsuki Shib 15” ) T b l.
Urban Qutfitt Suki shibuya
F rban Cutfitters o a ewa re
Follow . - Promoted by

Vivian Dinnerware Set - 8., o+
Homeplistic

Mo = —

Gren wihite Dinrinware St

Halloween Party Table
Setting

‘ﬁ? Promoted by
Q Party City
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< premium.sake N

76 1,810 2,907

Posts Followers Following

m Premium Sake by JETRO/JFOODO

__ Discover the art and craft of Premium Sake!
JETRO USA: We are a Japanese governmental organization
supporting premium sake.
sake-jfoodo.jetro.go.jp/index.html
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Source*: https://www.statista.com/statistics/272014/global-social-networks-ranked-by-number-of-users
Source**: https://www.statista.com/statistics/578364/countries-with-most-instagram-users 1 0
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Source : https://medium.com/@KnctLab/insta-stats-for-instagram-5b93bed32¢35
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Instagram Avg. Engagement Rate
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andor_design
New York, Mew York

weare Drainfeed.offical
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3,622 likes /

andor_design These wireless earbuds and cases
are inspired by the smooth form of pebbles.

The design is entitled "Koishi" (+)\f5 ) which means pebble
in Japanese drew inspiration from the stones in Japanese

zen gardens. The concept by @sjoerd.ramaker.designis a

minimal and beautiful reminder of adding more meaning to
the things we create and use.

fpebbles #stones #zen #zengarden #pebble

@ andor_design #japaneseculture #japanesegarden
#earbuds #earphones #earpods #airpods #productdesign

#productdesigner #industrialdesign #industrialdesigner
#interiordesign #designdaily #desianlife #designblog
#lovedesign #designinspo #designing #designstudio
#instadesign #designideas #designinspiration
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"7/ New York, New York 7 I740—L7T
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R I D I AT hd“u'::;:ﬂ::ﬂ?jand we are establishing a place to find the

best of everything we love and everything we make.
weareandar.com.ar/
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i 2 #Noisecancelled #YourSoundYourSpace . X
A 7 &2 b % I\\ T B e #music #sound #earphones #earbuds #wireless e TN/ /19 7 T | //\Jf;'_ B:—Hi
> < — #innovation #wearable #tech #technology
~ S ~ N\ / —
WEDT I3V %IT o #design #craftmanship #productdesign #durabledesign BRETHIOVIMDSTATT
#industrialdesign #thomasbentzenindustrialdesign #tb_id 3R
#thomasbentzen #denmark #scandinaviandesign % :B Hho
#danishdesign
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INFLUENCER MARKETING gherSpend Frec oo
GLOBAL SPEND S 1120% [N 0%

12 vove [

%10 31-40% 10%
0 - WHAT PERCENTAGE OF YOUR .
o s8 MARKETING BUDGET GOES TO
0 INFLUENCER MARKETING? oo %
£ 30 61-70% a%
-||:I::::I 17% of marketers will spend
L 54 TRT 71-80% I 1% over half their budget on
I...IFJL il 3 I influencer marketing
'E: 52 e £2 4B 81-90% -2%

0 = 91-100% -6%

2015 2016 2017 2018 2019 2020

0 10% 20% 30%
L
media

Source : https://mediakix.com/

40%

50%

mediakix
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